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President s Message
By Norman N. Okimoto

'
		  Warren Wee Tribute

		  Imagine the Stan Sheriff 
		  Center (10,300), Les 
		  Murakami Stadium 
		  (4,312), and Rainbow 
Wahine Softball Stadium (1,200) all be-
ing sold out on the same night.  That is 
a conservative estimate of the number of 
students Warren Wee has taught account-
ing over his 40+ years teaching career at 
the University of Washington (UW), Pacif-
ic Lutheran University, Kapiolani Commu-
nity College (KCC), University of Hawaii at 
Manoa (UHM), and for the last 30 years 
at Hawaii Pacific University (HPU).  You 
know you have made a difference in the 
world when numerous business leaders 
and CPA firm partners credit you for their 
accounting knowledge foundation, and 
current students say their parents learned 
accounting from you!

Without fanfare, Warren will be retir-
ing from HPU this year and taking a 
well-deserved rest from his years of 
dedicated service teaching students about 
accounting and having a good life.  I’ve 
had the honor and pleasure of working 
with Warren on the HSCPA Board and 
Executive Committee.  He is a person of 
impeccable integrity, highly knowledge-
able of the latest accounting and business 
issues, and when he served as the HSCPA 
Secretary/Treasurer for many years, you 
know HSCPA was in good hands.  When 
I learned of his impending retirement, 
I was compelled to share his story on 
behalf of the over 15,000 students who 
have taken accounting from him.

Local Boy Helping Others

Warren is a local boy who attended Waia-
lae Elementary, Kaimuki Intermediate, 
Kalani High School and UH.  I will let you 

guess when he attended these schools by 
giving you this one hint, he worked part 
time at UH for $0.90 / hr, which was the 
minimum wage at that time!  He started 
out in engineering his first year, armed 
with a slide rule, T square, drawing 
board and masking tape.  Engineering 
wasn’t “talking to him” so he followed 
his parents advice of “go into business 
so you can get a job” and switched his 
major to accounting. 

 

The late Howard Lowe convinced Warren 
to help him teach accounting at UH after 
graduating with distinction in accounting 
and getting his MBA from UH.  So, for just 
a little north of $10,000 / year, he taught 
at UH for two years, before deciding to get 
his doctorate in accounting from UW.  He 
shared that he decided to get his doctorate 
because although it was difficult, expensive 
and not a sure thing to get his doctorate, 
it was a dream of his and he didn’t want 
to regret not even trying to get it.

Deloitte Years

Thanks to Gary Nishikawa and the late 
Lloyd Fujie, Warren got a job at Deloitte 
after earning his doctorate from UW.  
He really enjoyed his time there, espe-
cially working for and with very talented 
people.  In addition to Gary and Lloyd, he 
remembers George Lumsden, John Mar-
rick, Rick Ching, Natalie Ichimura, Bob 
Hatanaka, Paul Higo, Val Shintaku, and 
Abe Lee, to name a few people.

Back to Teaching

Although he enjoyed working at Deloitte, 
going back to UH tugged at his pocket-
book (UH paid 400% more than when he 
worked there previously) and heart (he 
really enjoyed teaching).  With that, he 
began teaching full time at UH, KCC and 
finally, HPU.

His Teaching Secret

Warren takes great pride in whatever he 
does.  When it comes to teaching ac-
counting, he wants his students to learn 
it well and he experiences tremendous 
satisfaction when his students are suc-
cessful in their careers.  “I passed the 
CPA exam because of what you told me,”  
“You made accounting fun,” are some 
of the feedback he has received from 
former students.

His teaching secret?  Because accounting 
is inherently boring, he structures his 
teachings around the concept of account-
ing being like a puzzle that people have 
to solve.  He then tries to make it fun 
to solve the puzzle, and always relates 
accounting to business operations.  Ac-
counting is the life blood of any organiza-
tion so being proficient at accounting is 
invaluable in learning about your com-
pany and other entities.  My wife had the 
good fortune of taking accounting from 
Warren at UH and she fondly remembers 
how Warren made learning accounting 
fun and memorable.  He inspired her to 
switch her major to accounting.  With 
that, I have to thank Warren too because 
I met my wife as a result of her working 
in the accounting field!

Passion

Warren loves to read and keep current 
about anything dealing with the economy, 
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accounting and financial issues.  He also 
likes to keep physically fit by walking 
every day (he used to run 3 miles a day 
in the morning).

Favorite Chinese Restaurants

His top three Chinese restaurants in no 
particular order are Duk Kee, Golden Duck 
and Happy Days.  He fondly remembers the 
food at Tin Tin, Empress and Kuhio Grill, 
which have all closed for business.

Health Tips

I included a current picture of Warren, as 
well as a picture of him when he joined 
HSCPA over 30 years ago, to show how 
he looks the same and healthy as ever.  
In fact, my wife also mentioned Warren 
looks the same today as when she took 
accounting from him!  He credits his 
good health to eating a balanced diet, 
minimizing his consumption of red meat, 

and doing everything in moderation.  He 
also a shared a smart and funny tip of 
“you should never schedule a doctor’s 
appointment right after the holidays!”  
Like most of us, he indulges in many culi-
nary delights during the holiday season.

On a psychological level, he believes the 
following four items are crucial to living 
a low-stress life:

1.	Have a good sense of humor.
2.	Laugh a lot and laugh at yourself.
3.	Don’t take yourself too seriously.
4.	Don’t stress yourself out.

He sees too many people and students 
being stressed out over a variety of things 
which is not good for their health. 

Retirement Plans

Upon retirement, Warren will relax for a 

bit before traveling to visit friends in his 
favorite cities of Las Vegas, Seattle, San 
Francisco, New York, Hong Kong, Singa-
pore, Bangkok and Tokyo.  He is looking 
forward to being away for a few weeks 
at a time because for as long as he can 
remember, the longest vacation he could 
take was one week due to work require-
ments.  He might work part-time to keep 
his mind sharp too.

Thank You, Warren!

On behalf of HSCPA and the over 15,000 
students you inspired about learning ac-
counting, thank you very much and enjoy 
your well-deserved retirement!  You’ve 
had a great career and good life so far!!!

A  R e a l  E s t a t e  B r o k e r a g e  C o r p o r a t i o n

www.JTCHawaii.com   Ala Moana Hotel - Lobby,  410 Atkinson Drive, Suite 1F6 Honolulu, HI 96814
*  The in fo rmat ion  p resen ted he re in  i s  p rov ided as  i s ,  w i thou t  war ran ty  exp ressed o r  imp l i ed  o f  any  k ind.  I n fo rmat ion  he re in  deemed re l i ab le  bu t  no t  gua ran teed.
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WARD 
VILLAGEJohn “Jack” Tyrrell 

President 
Realtor®, CRS
CPA (not in public practice)
Lic. # RB-19880

 E:   Jack.Tyrrell@JTChawaii.com
C: 808.306.6933

Unit #

Offered

1500
$3,456,789
2,492 sq.ft.
3 BD, 3.5 BA,
Diamond Head, Ocean, 
Marina, City, Mountain,
& Sunset Views

1202
$2,195,000
1,691 sq.ft.
2 BA, 2 BD + Den
Diamond Head, 
Ocean, Marina, 
Mountain & City Views

1102
$2,129,000
1,704 sq.ft.
2 BA, 2 BD + Den
Diamond Head, 
Ocean, Marina, 
Mountain & City Views

2106
$1,885,000
1,244 sq.ft.
2 BD, 2 BA
Diamond Head, 
Ocean, Marina, 
Mountain & City Views

Living
Description
Views

305
$1,858,000
1,793 sq.ft.
2 BD, 2.5 BA, 2 Pkg
Partial Ocean, 
Kamakee Street Views

* UNITS - 1900 SOLD & 41 ESCROW   * WHOLE FOODS will soon be completed across the street

ANAHA
1 1 0 8  A u a h i  S t r e e t ,  H o n o l u l u ,  H i

One of Howard Hughes’ newest condo projects, Anaha will be a 
first-class luxury condo in an absolute prime location within the 
Kakaako, Honolulu neighborhood at 1108 Auahi Street, part of 
Ward Village’s 1st phase. Ward Village is close to Ala Moana 
Shopping Center, beaches, and world-famous Waikiki.

808 532 3330Please Call: 

Note:  If you want to share any thoughts 
with Warren before he retires, you can 
e-mail him directly at  wwee@hpu.edu, 
or to the HSCPA at info@hscpa.org.

http://www.jtchawaii.com/
mailto:wwee%40hpu.edu?subject=From%20KALA%20Magazine
mailto:info%40hscpa.org?subject=From%20Kala%20Magazine
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		  I spend quite a bit of time 
		  talking to firms and leaders
 		  in our profession about 
		  digital disruption and 
		  changing business models 
in firms around the country. With tech-
nology posed to take over all manner of 
accounting compliance work, traditional 
service offerings like tax preparation and 
some parts of audit will be automated or 
rendered virtually irrelevant. Everybody 
is talking about what to do next: how to 
boost revenue, relevance and value by de-
veloping the necessary skills and mindsets 
to leverage emerging technologies.

What I’ve discovered is that firms fall into 
one of three camps when it comes to 
thinking about and planning for the com-
ing transformation. So, let’s take a look at 
those three camps and what you should 
be doing if your firm is in one of them.

Camp #1: Watching from 
the sidelines
This camp is composed of individuals 
and firms who are sitting off to the side. 
Perhaps they hear what other firms are 
talking about and see what other people 
are doing but think, “It won’t affect me,” 
or perhaps even worse, “I’ll be out of 
here before it happens.”

Does this sound like you or the part-
ners in your firm? If so, you’ve got to do 
something. First, disruption isn’t coming 
– it’s already here. The largest firms are 
already using technology that can slash 
the amount of time accountants spend on 
complex audits, analyzing contracts and 
researching tax credits.

Even if you believe you’ll be enjoying 

3 Responses to Disruption in Firms Today
By Sandra Wiley

your retirement in the next few years, 
if you’re planning on “cashing in” your 
share of the firm’s value, what will it be 
worth? A train wreck, stuck in outdated 
processes and technology, losing talent 
and clients to other firms won’t be worth 
much. If you want to have value to cash 
in, it’s time to get off of the bench and 
start figuring out what your firm needs to 
do to remain relevant.

Camp #2: Feeling stuck
This camp is made up of individuals and 
firms who know change is coming but 
feel stuck. They’re not taking action, 
not because they don’t think the coming 
changes will affect them, but because 
they simply don’t know what to do.

If this camp sounds familiar, lean in. 
Get educated. You don’t have to do it on 
your own. Attend conferences, join peer 
groups and tap into the wealth of knowl-
edge and experience being shared in our 
profession right now.
 
Take on specialized projects in your 
firm to expand your understanding of 
technology, data analytics, consulting and 
other skills that will become more and 
more crucial as the profession evolves. 
You don’t need to have all of the answers 
today. As you start making steps towards 
learning and using new skills, you will 
gain confidence and start getting stronger.
 
Camp #3: All in
This camp is much smaller than the other 
two. These are the individuals and firms 
who are all in, making changes in their 
firms right now. Make no mistake: this 
camp is not made up of only the largest 
firms. True, large firms have the resourc-

es to develop their own AI products that 
smaller firms don’t have. But the technol-
ogy will become more widely available 
in the next few years until it becomes 
standard in firms of all sizes.

Is this where your firm is at? If so con-
gratulations, you’re on your way! But 
before you celebrate too much, make 
sure you’re going the right way. It’s not 
enough to change yourself. You need to 
lead other people and get them involved.

Technology isn’t the only thing that will 
change inside firms in the next few years. 
The kind of people inside firms will 
change as well. We’ll see a more diverse 
talent pool and people with degrees other 
than accounting. We’ll need a mix of 
experience and specialties to meet the 
needs of our clients – more than any one 
person can provide on their own.

So which camp are you in? Whether 
you’re sitting on the sidelines, unsure of 
which step to take first, or just looking 
for new ways to seize the opportunities 
that emerging technologies will bring, 
we can help. Check out the  Busi-
ness Transformation Playbook™ or join 
the  Boomer Advisor Circle™. Commit to 
embrace change and truly become your 
clients’ trusted business advisor.
 
  Sandra Wiley, President of Boomer Con-

sulting, Inc., has been lauded for her 
industry expertise in human resources 
and training. She is often called the 
“go-to person” for solutions to the pro-
fession’s staffing crisis, citing her wise 
advice on hiring – and keeping – em-
ployees for the rest of their careers. 

https://www.boomer.com/
https://www.boomer.com/
https://www.boomer.com/ac
https://www.boomer.com/sandrawiley
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Emerging Technologies Equal New Opportunity
By Randolph P. (Randy) Johnston

		  One thing that CPE should 
		  do for you is to provide 
		  knowledge that you can apply 
		  in your day to day work. 
		  When our K2 team offers a 
CPE course related to accounting tech-
nology, our rule is that we should have 
content that can be applied the next day 
you return to your office. While creating 
the content for our team to teach emerg-
ing technology this year, we applied this 
rule and also learned some things about 
emerging technologies along the way. 
One key learning point is that emerging 
technologies can and will be applied in the 
practice of accounting, whether you are in 
public practice or industry. It is also clear 
that emerging technology will contribute 
to the profits of the firm. Another thing 
that was not fun to learn was that there 
are many snake oil sales efforts around 
emerging technology. Let’s discuss a few 
observations and opportunities.

The latest marketing buzz word is artificial 
intelligence. We’ve seen marketing words 
used before, for example cloud comput-
ing or “ease of use”. You know the pitch, 
if you’re not in the cloud, you’re obvi-
ously missing out; or, if you change to this 
technology, it will make your life easier. 
While there are applications that work bet-
ter in or with cloud technologies, vendors 
used the word cloud with their products, 
even when they were not. “Artificial” 
artificial intelligence is suffering from the 
same issues. Artificial Intelligence uses 
one or more of the dozens of algorithms 
to process data to produce insights and 
results that may not otherwise be obvious. 

Some artificial intelligence applications can 
apply machine learning. This is where the 
computer programs can learn without the 
programming of rules. Machine learning 
can leverage special hardware and com-
puting power with Google’s TensorFlow, 
Microsoft’s FPGA (Field Programmable Gate 
Arrays), Amazon’s AWS Machine Learn-
ing, or NVIDIA CUDA. As a consumer of 
artificial intelligence products, it is hard 
for you to tell the difference between a 
rules-based product or one that has true 
artificial intelligence. While you may only 
care that a particular business objective is 
accomplished, rules-based products typi-
cally take more maintenance, are not as 
flexible, and will have severe limitations 
when the transactions are less consistent. 
While AI capabilities are progressing very 
rapidly right now, sales hype is progress-
ing even faster.

Blockchain is just a database. K2 associ-
ate, Brian Tankersley, more fully devel-
oped this idea in an article he created 
earlier this year. While the concept and 
application of blockchain techniques are 
important, you don’t need to have FOMO 
(Fear of Missing Out). Applications are 
being developed in a wide variety of in-
dustries as well as for public practice. But 

most of you won’t develop the technology, 
you’ll just need to use it. Blockchain led-
gers provide relatively secure transactions 
(proponents say completely secure, and 
that may not be so) that can be verified 
and audited. Much like we use a credit 
card today without thinking very much 
about how the money flows, blockchains 
will evolve to be an automated black box 
for processing transactions. We’ll feed a 
transaction on one side of the box, and a 
secure, completed transaction will come 
out the other side. We have complete 
blockchain and cryptocurrency sessions 
ready to explain these concepts in ways 
that should help clarify how blockchains 
work, why they work, and the opportuni-
ties to apply blockchain.

Many industry businesses and CPA firms 
are hiring data scientists. While data 
science is important, it is not “the” silver 
bullet but simply a fresh way to analyze 
data. Why has this happened? Because we 
have data available from more sources 
than ever before. Again, colleague, Brian 
Tankersley, coined the word “digital 
exhaust” to describe this output, like 
the way he defined “digital plumbing” 
to describe the connections between 
cloud applications. We’ll get even more 
data with the expansion of the Internet of 
Things and 5G cellular technology. But 
how do you make sense of all this data? 
Do you wind up with actionable informa-
tion or do you simply have big, bad data? 
We know there are four types of data 
analytics: descriptive (what’s happening 
in my business), diagnostic (why is it hap-

Continued on page 9
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		  Many small retailers think 
		  their size protects them 
		  from hacker attacks, as 
		  headlines focus on large 
		  retail chains falling victim 
and exposing the personal data of mil-
lions of customers. But cyberthieves are 
not selective when it comes to choos-
ing targets. In fact, the Identity Theft 
Resource Center’s annual data breach 
report features page after page detail-
ing malware attacks, phishing scams 
and other cybercrimes striking all types 
— and sizes — of businesses. Some 
hackers will go after a small company 
because they suspect security is likely not 
as robust, or that the employees may not 
be as wary of these types of schemes.

The stakes are high for retailers if 
customer information is stolen — one-
third of consumers say they will shop 
elsewhere if their retailer of choice is 
breached.1 Not only can such an expo-
sure damage customer relationships, 

Is Your Customer Credit Card Data Secure?
By Nick Graf  - Consulting Director, Information Security 

but a data breach likely will trigger laws 
requiring notification of affected indi-
viduals. The fallout is costly: The aver-
age cyberattack costs a small business 
roughly $7,115.2

Many retailers outsource the credit card 
payment process to a third party, which 
sometimes can provide a false sense of 
security as store owners believe they have 
handed over all the responsibility and 
worry to the external partner. But unfor-
tunately, that’s not entirely true.

Take the experience of Jimmy John’s 
sandwich shops, which had more than 
200 stores hit by a data breach. Cy-
berthieves accessed store point-of-sale 
systems via a username and password that 
the third-party payment processor used to 
manage the devices remotely. In this case, 
Jimmy John’s was not the one responsible 
for the breach, the payment processor 
was responsible, but all the headlines 
screamed “Jimmy John’s suffers massive 
credit card breach.” Jimmy John’s still 
had to deal with the negative publicity and 
the filing of a class action lawsuit.3

Luckily, there are steps you can take to 
fortify your customer data systems. Start 
by thinking through all the points where 
data might live, even briefly. Is every 
point in your system secure? The safest 
route for retailers is to keep it simple and 
not store any sensitive customer data.

When contracting with a credit card pay-
ment processor, retailers should verify 
that the vendor is handling sensitive cus-
tomer information correctly. You should 

make sure the company is properly 
credentialed by the Payment Card Indus-
try (PCI) and following its Data Security 
Standard (DSS). The PCI DSS requires 
secure networks, cardholder data protec-
tion and encrypted transmissions, among 
other things.4

From the point of the credit card swipe 
or dip, the data should be transmitted 
directly to the payment processor, never 
touching the retailer’s network. Retailers 
should look for a PCI-validated, point-to-
point encrypted solution, which converts 
the data so it is useless to thieves who 
might be trying to capture it.

With proper steps, you can enhance your 
data security in hopes of avoiding a data 
breach scandal. Unfortunately, hackers 
are unlikely to give up on finding new 
ways to break into data systems, meaning 
cyberthreats will continue to evolve. Re-
main vigilant and evaluate your insurance 
portfolio to make sure you have the right 
coverages in the case of a cyber emer-
gency. You don’t want negative headlines 
about stolen credit card information to 
erase the hard work you’ve invested into 
your customer relationships.

Data Defense Tips for 
Your Retail Store

Use strong passwords that you change 
regularly on all devices and applications. 
Never use default usernames and passwords.

•	 Firewalls should be installed or 
	 enabled and maintained.
•	 Adopt encryption and/or tokenization 
	 for any data transmission or storage.

1 Identity Finder, Sales Drop as Corporate Data Breaches Rise According to New Study from Identity Finder,” April 29, 2014.

2 National Small Business Association, 2015 Year-End Economic Report,” accessed Aug. 29, 2017.

3 Martyn Williams, Data breach that hit Jimmy John’s is larger than first thought,” Computerworld, Sept. 26, 2014 l; U.S. District Court, Central District of Illinois,  class action complaint, Nov. 6, 2014. 4 PCI, Maintaining Payment Security,” accessed Sept. 15, 2017. 

The information, examples and suggestions presented in this material have been developed from sources believed to be reliable, but they should not be construed as legal or other professional advice. CNA accepts no responsibility for the accuracy or completeness of this mate-
rial and recommends the consultation with competent legal counsel and/or other professional advisors before applying this material in any particular factual situations. 

This material is for illustrative purposes and is not intended to constitute a contract. Please remember that only the relevant insurance policy can provide the actual terms, coverages, amounts, conditions and exclusions for an insured. All products and services may not be 
available in all states and may be subject to change without notice. “CNA” is a registered trademark of CNA Financial Corporation. Certain CNA Financial Corporation subsidiaries use the “CNA” trademark in connection with insurance underwriting and claims activities. 
Copyright © 2017 CNA. All rights reserved.

One or more of the CNA companies provide the products and/or services described. The information is intended to present a general overview for illustrative purposes only. Read CNA’s General Disclaimer. 

Catch Nick’s presentation at 
the upcoming HSCPA An-
nual Conference on June 

22nd (see page 10).  Nick 
has more than a decade of 
information security expe-
rience and specializes in 
data leakage prevention, 
security policies, incident 
response, data breach and 

security awareness.

http://www.prnewswire.com/news-releases/sales-drop-as-corporate-data-breaches-rise-according-to-new-study-from-identity-finder-257140751.html
http://www.nsba.biz/wp-content/uploads/2016/02/Year-End-Economic-Report-2015.pdf
https://www.computerworld.com/article/2687802/data-breach-that-hit-jimmy-johns-is-larger-than-first-thought.htm
https://www.computerworld.com/article/2687802/data-breach-that-hit-jimmy-johns-is-larger-than-first-thought.html
http://pdfserver.amlaw.com/nlj/capl%20jimmyjohns%201110.pdf
https://www.pcisecuritystandards.org/pci_security/maintaining_payment_security
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Please contact Alan Taguchi at Finance 
Insurance, LTD at 808-522-5580

The AICPA-endorsed CPA Value Plan provides 
industry-leading professional liability insurance that gives 
you the freedom to delve into new areas of practice with the 
confidence your firm is covered. Program features include:

• Coverage specifically designed for small CPA firms 
• Limits from $100,000 to $2 million for qualified firms
• A variety of credits to help reduce your premium 
•  Optional CPA NetProtect® for cyber network damage 

claims and privacy breaches*
•  Subpoena assistance, regulatory proceedings coverage, 

and more

*CPA NetProtect® is offered for an additional premium as part of the AICPA Professional Liability Insurance Program. 
Aon Insurance Services is the brand name for the brokerage and program administration operations of Affinity Insurance Services, Inc. (TX 13695), (AR 100106022); in CA and MN, AIS Affinity 
Insurance Agency, Inc. (CA 0795465); in OK, AIS Affinity Insurance Services Inc.; in CA, Aon Affinity Insurance Services, Inc. (CA 0G94493), Aon Direct Insurance Administrator and Berkely Insurance 
Agency; and in NY, AIS Affinity Insurance Agency.
One or more of the CNA companies provide the products and/or services described. The information is intended to present a general overview for illustrative purposes only. It is not intended to 
constitute a binding contract. Please remember that only the relevant insurance policy can provide the actual terms, coverages, amounts, conditions and exclusions for an insured. All products and 
services may not be available in all states and may be subject to change without notice. “CNA” is a registered trademark of CNA Financial Corporation. Certain CNA Financial Corporation subsidiaries 
use the “CNA” trademark in connection with insurance underwriting and claims activities. Copyright © 2018 CNA. All rights reserved. 

E-12399-518 HI

Endorsed by: Underwritten by: Brought to you by:

YOUR FIRM
WITH CONFIDENCE

GROW

•	 Use antivirus software and install 
	 all security updates.
•	 Make sure the vendors of your 
	 hardware and software comply 
	 with the latest security standards.
•	 Restrict access to your system to 
	 only need-to-know employees.
•	 Check payment card readers to 
	 make sure no “skimmer” devices 
	 have  been installed.

To protect yourself in the event of 
a breach, plan for cyber insurance 
coverage that would help your retail 
store(s) recover from a data breach, 
as well as for business income insur-
ance that would help you through 
the interruption to your store’s 
operations.

pening), predictive (what’s likely to hap-
pen), and prescriptive (what do I need to 
do). But building predictive and prescriptive 
analytic models is not sufficient in a world 
where our users’ personal experiences have 
dramatically changed their expectations. Us-
ers want highly-personalized, highly-relevant 
recommendations, and one of our roles in 
using the emerging technology of big data 
correctly, is to ask the right questions.

In our K2 emerging technology courses 
offered through your State Society, we 
concluded that we had to give a practical 
accounting solution for each emerging 
technology including blockchain, artificial 
intelligence and Big Data. Don’t be fooled by 

Randy Johnston is a shareholder in K2 
Enterprises, LLC, a leading provider 
of CPE to state CPA societies. He also 
owns Network Management Group, 
Inc., a managed services provider that 
provides support 24x7 from Boston to 
Honolulu. Concepts for this article were 
extracted from the Technology Update 
session produced as part of the K2 
Technology Conferences in 2018 and 
from his own experience working with 
technology at various firms in the U.S.

Continued from page 7

the sales pitches. While the opportunity 
is great, the opportunity to be fooled has 
never been greater. Are you asking the 
right questions?

http://www.aon.com/default.jsp
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HSCPA 58TH ANNUAL CONFERENCE 
June 22, 2018 at the Prince Waikiki

Jungle Magic in the
Evolving Accounting World

Like the Jumanji movie, the accounting profession 
is based on hard work, trustworthiness, self-disci-
pline, prudence and imagination.  It’s 360 degrees 
of opportunities as accounting services continue 
to evolve in this global economy.  While there are 
still some fear factors that surface, we need to 
view them as service opportunities.  Artificial intel-
ligence ... blockchain ... big data ... cyber security 
attestation ... these are some of the factors that’s 
shaping the accounting industry today.

Join us at the 58th Annual Conference as we 
highlight many of these issues featuring our 
keynote address by Tim Christen, past chair of the 
American Institute of CPAs – and a funny guy!  He 
will provide an overview of the key forces driving 
change for the CPA profession today and in the 
future.

Nick Graf, Consulting Director of Information Se-
curity with CNA Risk Control, and a certified ethical 
hacker.  He will discuss what’s in front of most 
people’s minds today – data security and privacy.  
With the near daily occurrence of businesses los-
ing customer information (due to hacking, human 
error, etc.), compliance with breach notification 
laws is a major concern.   Another is that since 
the U.S. lacks a unified national law, various states 
(like New York) have passed their own data secu-
rity laws.

One of Hawaii’s finest prosecuting attorneys, Chris 
Van Marter, senior deputy prosecuting attorney and 
chief-white collar crime unit of the Hawaii Department 
of the Prosecuting Attorney’s office, will discuss the 
conditions that result in fraud, why fraud schemes go 
undetected for so long, the most common red flags 
that are missed (even by professionals), and some 
of the best-practices and techniques for responding 
to fraud.  Chris will also mention cases that involved 
CPAs – both as defendants and witnesses.  The 
profession has unfortunately faced its own account-
ing scandals, and Chris will be sharing information on 
some of Hawaii’s high-profiled cases. 

It’s been about six months since the tax reform (Tax 
Cuts and Jobs Act) has been enacted and states con-
tinue to react and respond to the various provisions.  
Hawaii’s foremost tax experts, Ron Heller and Tom 
Yamachika, will guide you through this maze and how 
it impacts Hawaii taxpayers.

The deal you get for only $275 (early member 
rate)?  Timely updates, critical information, 
and sensational stories with 7 hours of CPE, 
local-style breakfast, Chef’s special lunch, 
swag bag, hosted parking, awesome sponsors 
and HAPPY HOUR!  How can you pass this up?  
Register now!



KALA MAY 2018          11

FEATURED SPEAKERS
	 Timothy “Tim” Christen, CPA, CGMA, 
	 is Past Chairman of the AICPA and 
	 currently serves on the board of 
	 CPA.com.  Tim also serves as the 
	 Chairman of the Board of Baker Tilly 
International (BTI).  BTI is the world’s tenth largest 
accounting and advisory firm network. The $3.4B 
organization includes 33,600 team members in 
147 countries.  He is Chairman Emeritus of Baker 
Tilly Virchow Krause, LLP (Baker Tilly).  Tim has a 
proven track record of achieving profitable organic 
growth while concurrently identifying, negotiating 
and integrating strategic mergers.  His thought lead-
ership on culture, strategy and innovation led to Tim 
being recognized as one of the five Most Admired 
US Managing Partners by Inside Public Accounting.  
He has also been recognized by Accounting Today 
as one of the 100 most influential people in the ac-
counting profession.

	 Nicholas “Nick” Graf serves as 
	 Consulting Director of Information 
	 Security for CNA’s Risk Control unit. 
	 Nick has more than a decade of 
	 information security experience and 
specializes in data leakage prevention, security poli-
cies, incident response, data breach and security 
awareness.  Prior to re-joining CNA in 2011, Nick 
served as a Senior Analyst for Information Security 
Risk Assessment at HSBC. Prior to that role, Nick 
held roles in CNA’s Information Technology unit.

	 Ronald “Ron” Heller, Attorney & CPA, is a 
	 director of Torkildson Katz Hetherington 
	 & Knorek, a law corporation, and practices 
	 in the areas of taxation, tax litigation, 
	 business/commercial litigation (including 
CPA malpractice defense), and business law.  He has 
served on the Board since 1988 and was the Society’s 
president for 1994-95.  An active member of the Society, 
Ron also served as a member of the AICPA Council in 
1994-96, 2002-04, 2011-13, and was re-appointed in 
2015.  He also served on the AICPA Accountant’s Legal 
Liability Committee.

	 Christopher “Chris” Van Marter is the 
	 Senior Deputy Prosecuting Attorney, 
	 Chief-White Collar Crime Unit, of the 
	 Department of the Prosecuting Attorney’s 	
	 office.  His area of expertise covers pros-
ecuting complex white-collar crimes, including securities 
fraud, money laundering, identity theft, and racketeer-
ing, as well as all high technology computer crimes and 
public corruption cases.

	 Thomas “Tom” Yamachika is President of 
	 the Tax Foundation of Hawaii - the ‘watchdog’ 
	 that keeps an eye on Hawaii’s taxes. Tom 
	 is also the owner of Aloha State Tax, a small 
	 law firm with emphasis on State taxes. Prior 
to going solo and the TFH, Tom was a principal with Ac-
cuity LLP where he managed the tax consulting practice, 
including quality and risk management and practice 
development.



7:30 a.m. Registration / Check in / Breakfast Buffet

8:30 a.m. Annual Election / Membership Meeting

 State of the Profession / Professional Issues Update
 
 Data Security and Privacy
 
 Financial Fraud in Hawaii
 
 Latest & Greatest on Tax Reform

3:30 p.m. Happy Hour!

Total $                             � Check #                       � VISA       � MasterCard            Exp. Date                 /  

Card No.                                                                                                           CVV

Name on Card                                                                           Signature

Registrant Name

Firm

E-mail                                                                                       Tel
HSCPA • P.O. Box 1754 • Honolulu, HI  96806 • T: (808) 537-9475 • F: (808) 537-3520 • E-mail: info@hscpa.org

Register online at www.hscpa.org

TOTAL AMOUNT PAID

TOTAL

$

$

Conference Package
  includes materials, complete breakfast   $275.00 – Member $_______
  buffet, lunch, swab bag, and Happy Hour!  $375.00 – Non-member $_______
 After June 10:
  $325.00 – Member $_______
  $425.00 – Non-Member $_______

 PROGRAM 
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https://www.hscpa.org/professional-development/AC1817/hscpa-58th-annual-conference-evolving-times-for-accounting
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By Ron Gouveia CPA.CITP and Joy Takaesu of Carr, Gouveia + Associates, CPAs, Inc.

Last month’s article was an overview of 
blockchain, the internet-based distributed 
digital ledger technology. This month 
we will discuss how blockchain may 
potentially change the audit process. The 
information in this article was again taken 
from Technological Disruption of Capital 
Markets and Reporting? An Introduc-
tion to Blockchain from CPA Chartered 
Professional Accountants Canada, and 
BlockChain Technology and Its Potential 
Impact on the Audit and Assurance Profes-
sion, sponsored by the AICPA in conjunc-
tion with several other organizations. 

As previously discussed, by design, 
blockchain provides transparent record 
keeping. Organizations may use private 
or public blockchains, which may serve 
as new sources of information for finan-
cial statements. 

With blockchain, an external auditor could 
be given a digital “key” granting access to 
detailed, timestamped transaction infor-
mation. Instead of having to coordinate 
schedules and dealing with multiple digital 
and analog data formats, blockchain tech-
nology could allow near real-time access 
to financial data in a consistent, recurring 
format. For internal audits, the blockchain 

could provide information for an audit 
trail or for analysis. Blockchain’s full 
transaction visibility opens up the possibil-
ity for powerful new reporting tools.

Blockchain technology offers new 
potential benefits, but it also comes 
with its own risks and challenges. The 
blockchain itself is not sufficient as audit 
evidence, it stores transactions, but not 
the underlying supporting documents. 
Auditors would still need to evaluate 
whether the blockchain transactions are 
legal and authorized, correctly classified 
in financial statements, and free from 
fraud. Other risks include 
hacking, and privacy and 
accessibility concerns.

Blockchain technology has 
many potential applications 
across industries. The 
articles’ authors encourage 
CPAs to keep up-to-date on
the developing technology, 
and to educate themselves 
on the new opportunities 

and risks. We are only just beginning to 
explore the possibilities.

This is my last article for KALA as I (Ron) 
retired on March 31, 2018.  I’ve enjoyed 
writing these articles all these years and 
the dialogue that it created with many of 
you.  It has been fun.  With my departure 
there are only one or two CITPs in Hawaii.  
I encourage all of you to consider work-
ing in the computer consulting area and 
getting a CITP designation.  There is a 
tremendous opportunity for CPAs in this 
critical area and a responsibility that goes 
with our trusted advisor position to help 
businesses with their IT automation and 
security needs.

If you have any questions or comments 
call us at (808) 837-2507 or (808) 837-
2517, or send email to ron@cga-cpa.com 
or joy@cga-cpa.com.

mailto:ron%40cga-cpa.com?subject=From%20Kala%20Magazine


“The Hidden Messages in Water”
by Masaru Emoto

vibration.  It’s a “fundamental principle 
of the universe since everything is in a 
state of vibration and each thing gener-
ates its own frequency.”

For example, “a person who loves oth-
ers will send out a frequency of love, but 
a person who acts out evil will give out a 
dark and evil frequency.”  Regarding ob-
jects and locations, “there are locations 
that create happiness, locations where 
accidents frequently happen, jewels that 
bring tragedy to successive owners, etc.”

The following is a listing of emotions that 
create opposing frequencies from the book.

Hate – Gratitude
Anger – Kindness
Fear – Courage
Anxiety – Peace of Mind
Pressure – Presence of Mind

Resonance

Like a musician using a tuning fork to 
tune an instrument, people resonate 
with each other.  “People who generate 
similar frequencies are attracted to each 
other, resulting in friendship, respect 

beautiful crystals, while water ex-
posed to the words “you fool!” did 
                             not form whole 
                              crystals.

                          Beethoven’s 
		       Music Vs 
                            Heavy Metal 
                             Music

                                       Beethoven’s 
                                     music resulted 
                                 in fanciful crystals, 
while heavy metal music resulted in 
incomplete crystals like water exposed 
to the words “you fool!”

Tap Water From Tokyo 
and Around the World

Treated water from around the world did 
not form crystals, such as water from Tokyo, 
London, Paris, Rome, Venice, Sydney, Bang-
kok, etc.  Water crystals did form for water 
from Vancouver, Buenos Aires, Manaus, 
Washington D.C., New York City, etc.

Existence is Vibration

The author’s work with water crystals re-
affirmed these three words – existence is 

My good friends on Maui, Nala and Car-
ol Arai, gave me this book last year as they 
thought I would really like it.  They were 
right!  It was fascinating, easy to read, 
and filled with pictures of ice crystals 
from around the world as well as those 
exposed to different types of music, 
words and photographs.  It reaffirmed 
the importance of being surrounded 
by love and positive energy, and the 
harmful effects of negativity and hate.

We Are Primarily 
Made Up of Water

The book reminded me we are primar-
ily made up of water, starting out at 
“99% water as fetuses.  At birth we are 
about 90% water, on average 70% wa-
ter as adults, and down to about 50% 
if we die of old age.”  Thus, we are 
sensitive to anything that affects water, 
and we must keep our water (blood) 
moving.  “When blood stops flowing, 
the body starts to decay.”

Thank You vs. You Fool

Water exposed to the words “thank 
you” in different languages form 
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Gross revenues shown: Hawaii Island CPA-$383K, accounting (57%), tax (42%); Hawaii Neighbor Island 
CPA-$1M, Tax (49%), acctng (46%), other (5%), cash flow 50%+; Honolulu CPA Majority Partnership 
Opportunity-60%+/$300K; avail after 4/15/18 Island of Kauai CPA-$748K. For more information, please 
call 1-800-397-0249 or to see listing details and register for free email updates visit www.APS.net.

Thinking of Selling Your Practice?  Accounting Practice Sales is the leading marketer of accounting and tax 
practices in North America.  We have a large pool of buyers looking for practices now.  We also have the 
experience to help you find the right fit for your firm and 
negotiate the best price and terms.  To learn more about our 
risk-free and confidential services, call Ryan Pannell with 
The Holmes Group at 1-800-397-0249 or Ryan@APS.net.

Hawaii Practices For Sale

http://www.APS.net
mailto:Ryan%40APS.net?subject=From%20KALA%20Magazine
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and/or love.  People with different 
frequencies are usually uninterested 
in each other, no matter how physi-
cally close they may be.”

Winning Without Fighting

The author noted “the greatest secret 
of Japanese martial arts is referred to 
as “winning without fighting.”  This 
essentially means try to avoid resonat-
ing with the enemy because if you fight 
and win, you end up having a very low 
level of relationship with that person.”

Water is Heaviest at 
39 Degrees F

An interesting fact covered in the 
book is water is heaviest at 39 degrees 
F.  What this means is no matter how 
cold it is outside, the bottom of a body 
of water such as a lake or river is 39 
degrees.  This allows water to flow 
under the ice and creatures are able 
to live under the ice.

Water Is Life

People who have experienced a natu-
ral disaster know that you can survive 
without electricity and food for a 
period of time, however, you cannot 
survive very long without water.

Rice Experiment

As covered in the book and replicated 
by others and documented on You-
Tube, take two jars of cooked rice and 
for one jar, say “thank you” every day 
and treat it with love.  For the other 

237 Kuumele Place #8, Kailua, HI 96734
melhertz@theretirementcoach.org

Securities and advisory services offered through the Strategic Financial Alliance, Inc. (SFA), member
FINRA and SIPC, mel r. hertz is a registered representative and an investment adviser representative
of SFA, which is otherwise unaffiliated with the retirement coach. Supervising Office (678) 954-4000

Would
you like a
second

opinion?
mel r. hertz, MBA, CFP® 
808-522-0100

jar, say “you fool” every day and sur-
round it with negative energy.  What you 
should find is the “thank you” rice will 
start to ferment and smell fine, while the 
“you fool” rice with rot and turn black.  
Others added a third jar which was 
ignored.  The ignored rice also rotted.

The author believes “we are always emit-
ting energy and we must always be loving 
and grateful.  We must give our children 
our attention, and to talk with them.  
Speaking words of kindness and love 
should begin from the time of conception.”

Summary

Masaru Emoto sadly passed away on 
October 17, 2014 at the age of 71.  His 

legacy and wisdom will live on in his 
books, photographs, music, etc.  After 
reading his book, I believe the message 
he wants to leave with us is the follow-
ing passage from the book.

“We must first and foremost live life 
to the fullest.  Our consciousness is what 
will purify water, and through this we 
send messages of beauty and strength 
to all life.  If you can fill your heart with 
love and gratitude, you will find yourself 
surrounded by so much that you can 
love and that you can feel grateful for, 
and you can get closer to enjoying the 
life of health and happiness that you 
seek.  The life you live and the world 
you live in are up to you.”

http://theretirementcoach.org/easyblog/blogger/coachadmin
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		  If only I 
		  had known.  
		  It’s a terrible thought most
		  of us have had at one 
		  point----usually when 
we have discovered a big problem that 
started out small.  The good news is 
most problems really do start out small.  
The better news is that a simple shift in 
understanding will empower you and 
those in your organization to improve 
communication and mend these small, 
lurking problems before they disrupt your 
business.  That shift in understanding can 
ultimately net great bottom-line results.

I was on my way to a speaking engage-
ment recently and carried on the usual 
brief introductory conversation with the 
person seated next to me on the plane.  
Since I had an extra copy of my book 
Just Be Honest (which includes how to 
handle If only I had known situations), I 
gave it to him before taking a nap.  When 
I awoke, he told me he wished he had 
read the book sooner as he was prepar-
ing to announce some major layoffs at his 
company.

When I asked how this related to my 
book, he explained how they had just lost 
a major re- compete with a long-standing 
client to a competitor.  The competi-
tor proposal had what the client really 
wanted, while his company had what they 
thought the long- time client was looking 
for, based on their prior working rela-
tionship.  The result?  A lost contract, lost 

The Power of notice vs. imagine
By Steven Gaffney

How a Simple Shift in Understanding Can Improve Decision-
Making and Positively Affect the Bottom Line

a discussion with someone with whom 
you disagreed and came away from the 
conversation converted to their viewpoint?  
Being open-minded is much more chal-
lenging than we often like to admit.

A key strategy in solving this problem is to 
understand the difference between what 
can be noticed (the facts of a situation) 
and what we imagine (our opinions, 
thoughts, evaluations, conclusions).  This 
may sound simple----and it is---- but think 
how often people operate and make deci-
sions as if their opinions are fact, or as 
if what they imagine is correct instead of 
discovering the truth.  Once we develop a 
conclusion we start to look for evidence 
to support it and will often overlook 
facts inconsistent with our opinions and 
conclusions in the process.  The misdi-
agnosis becomes even more exacerbated 
when the people with whom we interact 
have different agendas, goals, needs, and 
backgrounds.  When we fully understand 
the breadth and scope of the distinc-
tion between Notice and Imagine it can 
produce major breakthroughs, especially 
in conjunction with research showing we 
are often wrong in what we imagine.

Check out the logic. When we under-
stand we may be wrong, we ask more 
questions.  The more we ask questions, 
the more likely we are to find out the 
real underlying facts. The more facts 
we find out, the better the quality of our 
decisions; the better the quality of our 
decisions, the better the quality of our 

jobs, and a major loss in revenue.  This 
story illustrates a powerful truth we can 
harness to positively impact our personal 
and professional lives.

Consider for a moment how often people 
operate and make decisions as if their 
opinions are facts.

The trouble is, according to our research 
based on more than 15 years of conduct-
ing seminars, we can often be between 
50 and 80 percent wrong on a daily 
basis.  That may be hard to believe, but 
the mind tends to remember the times we 
are correct and forget the times we are 
not.  That means we may be wrong more 
often than we are right.

Think about it.  Have you seen missed 
opportunities because someone believes 
they know what their customer wants, 
rather than finding out what the customer 
actually wants?  Or, have you ever seen 
project execution go awry because goals 
were based on assumptions rather than 
facts and data points?

This is a simple problem to understand, 
but not so simple to fix----and it easy to 
blame other people as well.  For example, 
do you think of yourself as open-minded? 
How about those around you?   Here is 
a test to gauge your open- mindedness: 
How long can you listen to a talk show 
host who represents views with which 
you disagree before you change the sta-
tion?  Or, when was the last time you had 



business and even our personal lives.  
The man I met on the plane highlights 
this point.  He read about this concept of 
Notice vs. Imagine in my book and im-
mediately recognized what had happened 
with his former client.  As he went on to 
tell me, if he had known about this he 
would have been able to save jobs and 
revenue----and avoid a lot of stress, too.

Notice vs. Imagine gives us an excellent 
reason to check in with others and ask 
questions. It reminds us to go and ask 
for feedback and information rather than 
passively waiting for others to provide it.

I heard from a manager at a large corpo-
ration who had been told to fire an em-
ployee who was performing poorly.  He 
decided to ask the person what was going 
on. It turned out this person son had 
just undergone open-heart surgery.  The 
employee had never said anything to his 
boss because he preferred not to discuss 
his personal life.  Clearly, the facts sur-
rounding this employee situation did not 
resemble what the boss had imagined.  It 
is critical to remember that even though 
employees may not ask for help, you can 
always talk to them.

This concept has important implications 
for our personal lives and can be easily 
applied there as well.  The following story 
is from one of my seminar participants:

	 A while back, my husband and I 
	 ordered pizza. After 45 minutes we 
	 called to find out when we could 
	 expect delivery. We called again after 
	 an hour and finally after an hour and 

	 fifteen minutes, we called and 
	 cancelled our order. As we were 
	 walking out the door to go grab a bite, 
	 our pizza delivery lady showed up with 
	 our pizza. My husband and I told her 
	 that we had cancelled our order and 
	 now no longer wanted the pizza. She 
	 apologized for being late and told us 
	 we could have the pizza for free. We 
	 told her, thanks. We decided to go 
	 out to eat.

	 All of a sudden, she started to cry. My 
	 father died last week and today is the 
	 first time I really felt that he’s gone, 
	 she said. She couldn’t stop crying 
	 while she told us how she kept getting 
	 lost in our neighborhood all night even 
	 though she delivers pizza there all the 
	 time. She said the people in the last 
	 home she delivered to yelled at her for 
	 being late and she felt terrible about 
	 that, too. I threw my arms around 
	 her and hugged her tightly. My 
	 husband stepped up and did the same.
 	 We paid for the pizza and invited her 
	 in to have dinner with us.

	 A couple of weeks later, there was a 
	 knock on the door and there stood 
	 Vicky the pizza lady. She told us she 
	 wanted to buy us a gift but there was 
	 no gift that could ever express the 
	 appreciation she felt for our kindness 
	 that night. Instead, now when she 
	 drives by our home she sends good 
	 wishes our way, she said.

	 One night my husband and I were 
	 driving home and we happened to be 
	 behind Vicky. I sure she didn’t know 

	 we were there. We live on a corner 
	 and when we turned onto our street 
	 we watched her drive by and wave 
	 toward our home, throwing good 
	 wishes our way.

	 Vicky gave us an immeasurable gift 
	 and gave us an unforgettable life 
	 lesson.

It is easy to make assumptions and draw 
faulty conclusions based on a lack of 
information.  Maybe someone who is not 
returning our calls is not trying to be dis-
respectful; maybe they just didn’t receive 
the messages because they were out of 
town and did not change their voice mail 
accordingly.  Maybe they did receive our 
messages but are embarrassed to call 
and let us know they are behind sched-
ule.  Or maybe they did not do what they 
said they would do, and by not calling 
they are avoiding the anticipated conflict.

Maybe when someone snaps at us, it has 
nothing to do with us.  Maybe instead 
they are having some personal problems 
at home (e.g., an elderly parent who is 
sick or a child who is not doing well in 
school).  Maybe they are under stress or 
feeling extreme pressure over work is-
sues.  As a result, they may take it out on 
us, but it really has nothing to do with us.

I am not making a judgment about the 
behavior being right or wrong; I am sim-
ply saying things are not always as they 
appear.  Understanding the difference 
between noticing and imagining enables 
us to be open-minded and get the infor-
mation we need.

Continued on page 19
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The Feds Gave You a Break? Now We, the State, Can Turn the Screws!

By Tom Yamachika

	 It’s not often that State 
	 lawmakers express 
	 their justification for 
	 imposing taxes in terms 
	 other than “We need the 
money to fund essential services and 
programs.”  But how about this?  The 
following language is from an actual bill.

The legislature finds that the federal 
government has significantly raised the 
threshold for the federal estate tax.  The 
federal estate tax grants an exemption 
of $5,490,000 per individual and up to 
$10,980,000 for a surviving spouse; 

provided that the surviving spouse elects to 
use portability of the predeceased spouse’s 
exemption on the predeceased spouse’s 
estate tax return.  Estates valued at less 
than these amounts are exempt from 
paying federal estate taxes.  The recently 
enacted Public Law No. 115-97, originally 
introduced in Congress as the Tax Cuts and
Jobs Act, doubles the threshold to approxi-
mately $11,180,000 and $22,360,000, 
respectively, and will result in a reduction 
in federal estate tax revenues.  According 
to Internal Revenue Service data, twenty-
one estates in Hawaii paid a total of 
$23,471,000 in federal estate taxes in 2015.

The legislature further finds that these changes
to the federal estate tax provide the State with 
an opportunity to benefit Hawaii residents.  
By amending Hawaii’s estate tax thresholds 
and rates, the State can capture some of the 
money that certain residents will no longer 
be required to pay to the federal government 
and redirect that money to the State.

This, by the way, is from HB 207, 
Senate Draft 1.  

As it now exists, the bill would jack up the 
Hawaii estate tax by adding a new top tax 
rate of 20% to be applied to taxable es-
tates over $10 million.  It would also hike 
the Hawaii conveyance tax on purchases 
or sales of condominiums or single-family 
residences valued at $2 million or more, 
and there the tax would increase between 
66% and 220% depending on the value of 
the unit being sold.

The bill as the House passed it in 2017 

looks nothing like the current bill.  Sur-
prise, surprise, this bill is another victim 
of the much-hyped “gut and replace” 
technique.  What does that mean?  The 
only thing about a bill that can’t be 
changed during its journey through the 
Legislature is its title, and under the 
Hawaii Constitution, the contents of a bill 
must relate to its title.  Therefore, if a leg-
islative committee has before it a bill with 
a broad title like “Relating to Taxation,” 
it can amend the bill by gutting it and 
replacing its entire contents with some-
thing very different.  This bill as the House 
passed it, for example, was an income tax 
bill relating to the low-income household-
er renters’ credit.  But because its title 
is “Relating to Taxation,” the income tax 
contents can be deleted and replaced with 
hikes in the estate and conveyance taxes.

Now, the Senate adopted some rules that 
sound like they wanted to curb the “gut 
and replace” technique.  Senate Rule 
54(2) says, “The fundamental purpose 
of any amendment to a bill shall be 
germane to the fundamental purpose of 
the bill.”  In practice, however, gut-
and-replace is still alive and well, and a 
technique in the playbook of many of the 
House and Senate committee chairs.  So, 
as our legislative session finally winds 
down, there will be lots of surprises such 
as bills previously thought dead being 
resurrected by incorporating their 
contents into other bills.

It ain’t over till it’s over, folks!
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Steven Gaffney is a leading expert on 
honest, interpersonal communication, 
influence and leadership, and is one of 
the recognized authorities on the sub-
ject of honesty. He is the author of two 
ground-breaking books, Just Be Honest: 
Authentic Communication Strategies 
that Get Results and Last a Lifetime 
and Honest Works! Real-World Solu-
tions to Common Problems at Work and 
Home. He is also the co- author of the 
book Honesty Sells: How to Make More 
Money and Increase Business Profits.

This article is the property of the Ste-
ven Gaffney Company. Please e-mail  
mailto:info@stevengaffney.com or call 
703-241-7796 for permission to reprint 
this article in any format. Copyright 
2011, www.stevengaffney.com.

Just imagine a workplace and home life 
where everyone understands they might 
be wrong----or is at least in need of 
more information.  If that were the case, 
people would be more likely to check 
in before making decisions or drawing 
conclusions.  In the absence of being 
certain they knew everything, people 
would be more likely to give others the 
benefit of the doubt.  The outcome would 
be more open lines of communication, 
reduced defensiveness, more appropriate 
expectations, greater collaboration and 
teamwork, improved sales, and better-
executed programs---- all of which would 
make organizations more efficient and 
more profitable, and all of which I have 
consistently seen when organizations 
embrace and execute this understanding.  
One way to make an immediate impact 
is to pass this article along to important 
people in your life.  Talk about it and 
discuss what you and others can do.  If 
you need help, call me.

ANNUAL ELECTION/BUSINESS MEETING
June 22, 2018

ELECTIONS
The Annual Election Meeting will be held on June 22, 2018 in conjunction with the 58th Annual Con-
ference at the Prince Waikiki.  Following the Election Meeting, the new officers and directors will be 
installed at the 58th Annual Conference Luncheon on June 22, 2018.

NOMINATING COMMITTEE REPORT
Pursuant to the provisions in Article VI, 6.1 of the HSCPA Bylaws, the Nominating Committee has submit-
ted the following nominations for officers and directors of the Society for the fiscal year beginning July 
1, 2018.  If any nominee should for any reason become unavailable after notice of the election has been 
given, and if voting is not conducted by written ballot, then nominations for that office from the floor by 
any member in good standing who is present in person at the Annual Election Meeting shall be accepted.

VICE PRESIDENT
Ryan K. Suekawa – Deloitte 

DIRECTORS (2018-2020)
Steven R. Oberg – Oberg & Free, CPAs (KAUAI)
Valerie M. Peralto – Peralto & Co., CPAs, Inc. PC (BIG ISLAND)

AICPA MEMBER OF COUNCIL (Elected)
Ryan K. Suekawa – Deloitte (term to begin May 2019)

In accordance with the Bylaws, officers automatically accede to the next level of office to serve terms as 
elected or as designated, and the directors named below will continue to serve their terms as elected or as 
designated, or may be removed by a vote of at least two-thirds of the voting members present at a desig-
nated meeting.  The President automatically becomes Immediate Past President when his/her term ends.

PRESIDENT			   Darryl K. Nitta – C&Y CPAs LLC
PRESIDENT-ELECT			  Edmund N. Nakano – C.S. Wo & Sons, Ltd.
SECRETARY/TREASURER		  Chad K. Funasaki – N&K CPAs, Inc.
IMMEDIATE PAST PRESIDENT	 Norman N. Okimoto – Hawaiian Tel Federal Credit Union

DIRECTORS (2017-2019)
Robert K. Hatanaka – CW Associates, CPAs
Ronald I. Heller – Torkildson Katz Hetherington & Knorek
Adrian K. Hong – Island Plastic Bags, Inc.
Franklin T. Kudo – University of Hawaii at West Oahu
Trisha N. Nomura – ProService Hawaii
Jessica Su – TRUSTA AAC
Natalie M.H. Taniguchi – American Savings Bank

AICPA MEMBER OF COUNCIL 
Darryl K. Nitta – Elected 2017-2019
Gordon M. Tom – Designated 2018-2020

Proposed amendment to HSCPA Bylaws
Amendment to Section 2.12(2) to expand Associate Membership:

(2)	 ASSOCIATE MEMBERSHIP.  Any resident of the State of Hawaii who (i) has passed the Uniform CPA Examination
	 and is otherwise qualified except that he or she has not fulfilled the experience and/or education requirements to 
	 receive a certified public accountant certificate as specified in the rules of the Hawaii State Board of Accountancy, 
	 [or] (ii) is employed by a CPA firm and has stated his or her intent to take the Uniform CPA Examination, or (iii) 
	 is eligible to be an associate member of the American Institute of Certified Public Accountants (“AICPA”) under 
	 the applicable rules established by the AICPA., or (iv) holds a bachelor’s degree and is sponsored by a 
	 Voting Member of the Society.

Continued from page 17
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		  While we all know that 
		  plastic is bad for the 
		  environment, I never made 
		  changes in my life to 
		  decrease the use of plastic, 
		  other than taking my reus-
able bags to the store.  The convenience 
of plastic was just too hard to give up, es-
pecially when I felt like anything that gave 
me an extra 10 minutes of time was worth 
it.  However, last fall I kept seeing various 
articles or stories about all of the plastic in 
our ocean waters, either circulating on the 
Great Pacific Garbage Patch or landing on 
various island shores.  Then I learned about 
how these plastics are starting to break down 
into micro particles that can be ingested by 
various sea creatures which we in turn ingest 
as seafood.  All of this information made me 
wonder, “how do I really know that when 
I put plastic in the garbage can either at a 
park or at home, it doesn’t somehow end up 
in the ocean?” From that point forward, I 
decided that the negative aspects of plastic 
outweighed the convenience.  Therefore, I 
decided that I wanted to decrease my per-
sonal use of plastic.  Don’t get me wrong, I 
can’t imagine not using any plastic, but I fig-
ured I could start by making small changes 
that would hopefully make a difference. 
 
This is a list of the small changes I’ve made.
If we all start somewhere, hopefully the 
world will be a little better for our children.  

Take Reusable Cloth Bags to the Store – I 
try to keep reusable bags in the car for 
anytime that I go to the store, but there are 
times that I forget like when I’m at work 
and I walk to Longs Drug.  So yes, I took 

Plastic is Bad for the Environment
By Michelle Kaneshiro

the store’s thicker plastic bag which I now 
fold and carry in my purse or work bag so I 
always have one around. 
 
Stop Drinking out of Plastic Water Bottles 
– Hopefully, with the craze of Hydro Flasks 
and other reusable water bottles, we all 
already have a bottle we can use.  A stain-
less steel or glass water bottle is not only 
helping the environment, but it is better for 
your body too.  I remember how the water 
would taste if I found a plastic water bottle 
that had been in my car for a few days.  
Yuck!

Use Your Own Containers - When getting 
take-out for lunch, bring your own contain-
ers and ask them to put your food in that 
instead.  Not only will your toss salad stop 
getting warm, but you will use less plastic 
or styrofoam.  If that’s not your style, then 
just say, “No thank you” to the plastic bag. 

Stop Using Plastic Utensils - If you are 
picking up food or even getting food 
delivered to your house/office, let them 
know you don’t need any cutlery.  I bought 
an entire set of stainless steel utensils from 
Ross for my office for $12 so that we could 
reuse those instead of the plastic ones.

Don’t Chew Gum – Yes, gum base often 
contains polyethylene, a long molecule 
that’s also used to make plastic bottles and 
plastic bags.  In addition to the environ-
ment, your jaw will also thank you for not 
chewing on gum. 
 
Use Bar Soap instead of Liquid Soap – 
Liquid soap comes in plastic containers 

typically with pumps, while bar soap can 
come in a box.  But if you can’t give up the 
foaming hand soap, at least try to purchase 
refills instead of discarding the pump each 
time you run out.  Refills are not only 
cheaper, but also uses less plastic. 

Get Off Mailing Lists – No one likes to 
receive junk mail, but you can also help 
the environment by decreasing the wasted 
paper and plastic on the envelope.   Cata-
logchoice.org can help you to get decrease 
your junk mail.
 
No More Red Cups – We host extended 
family dinners often and I couldn’t believe 
how fast we would go through a Costco-
sized pack of red cups.  I purchased some 
dishwasher safe cups that my family now 
uses and I put them in the dishwasher after 
dinner.
  
Stop Using Straws or Plastic Soda Cov-
ers – When eating at McDonalds or Panda 
Express, do you really need a plastic cover 
or straw for your drink?  Sometimes I think 
I will finish the rest in the car, but in reality, 
I don’t usually drink anymore and my body 
didn’t really need the last few sips of soda.  
You can also decrease your use of straws 
at all restaurants and bars by saying “No 
straw, please”.
  
Treat Yourself to an Ice Cream Cone – 
Instead of keeping ice cream in my freezer, 
I will treat myself to a cone while I am out.  
This not only decreases my consumption of 
ice cream, but also, the cone doesn’t come 
in a plastic-lined container nor does it need 
any utensils to eat it.  


